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MID-SOUTH ASSETS

Psychologist advocates
health care partnerships

R ESU M E

Company: Mental Health Resources, a
multidisciplinary private practice group, is the
only local mental health program to have
published treatment outcomes and client
satisfaction data in peer-reviewed journals.
Date of birth: Aug. 30, 1953
Hometown: Los Angeles
Ed u c a t i o n : B.A., Washington University in St.
Louis, 1975, (cum laude); PhD, University of
Wyoming, 1980; Internship, University of
Tennessee Health Science Center, 1 9 8 0.
Pe r s o n a l : Single
Civic involvement: Forensic examiner for
indigent criminal defendants referred by
Shelby County Criminal Courts; member,
Memphis Area Psychological Association;;
member, Tennessee Psychological Assoc;
consulting editor, Journal of Personality
As s es s m e n t

Edward A. Wise, PhD
Title: Clinical psychologist and executive director, Mental Health Resourc e s

The details
First job: clinical psychologist,

Frayser Millington Mental Health
Center

Career highlights: Recently elected
a fellow of the Society for Personality
Assessment. Founded Mental Health
Resources in 1987. Has produced
more than 25 peer-reviewed
publications focusing on
psychotherapy outcomes and
personality assessment. Nominated
for 2005 American Psychological
Association Award for Distinguished
Contribution to Independent Practice
in the Private Sector.

Most satisfying career moment: It
is always satisfying to help clients
identify and overcome their self-
imposed obstacles and maximize
their possibilities for life-altering
change. Securing our first managed

care contract to provide a private
practice-based Intensive Outpatient
Program to acutely distressed
Memphians was definitely a most
satisfying business accomplishment.

Career advice: Follow your
passions and be respectful of others.

Person I most admire: My mother,
who showed me, by becoming an
entry-level secretary and rising to
become owner and V.P. of an

international company, that with
dedication, hard work and respect for
others, anything is possible.

H o b b i es : Traveling, fishing, reading
and writing.

Change I would like to see:
Increased collaboration and
partnerships between managed care,
providers, facilities and consumers to
bring synergistic solutions to health
care delivery problems.

Dave Darnell/The Commercial Appeal

Edward A. Wise, PhD., of Mental Health Resources, recently was elected a
fellow of the Society for Personality Assessment.

SMALL BUSINESS
A DVO CAT E

B alance
work, play
to achieve
real success
By Jim Blasingame
www.jbsba .com

Work is essential as the
activity that delivers the
things necessary for our
survival as humans.

Beyond survival, work is the
lever of our intellectual
curiosity and the blessing that
has produced civilization.

If you’re an employee, one
day you expect to stop
working and retire. In fact,
many businesses have a
mandatory retirement age in
their employment policies.

But if you’re a small
business owner, it’s likely
that the concept of
retirement takes on a much
different perspective because,
theoretically, you can work as
long as you want.

Many of us love our
businesses so much that we
don’t think about what we do
as work. We’re often so
defined by our businesses that
it may scarcely occur to us that
we would ever stop working.

Alas, when facing that
indictment, I would be guilty
as charged.

B.C. Forbes (1880-1954),
founder of Forbes magazine
and grandfather of Steve
Forbes, said, “I have known
not a few men who, after
reaching the summit of
business success, found
themselves miserable upon
attaining retirement age.”

Mr. Forbes is warning us
about the dangers of a life
without balance, and his words
have inspired this Blasingame
Small Business Principle: The
work we love can morph from
blessing to curse if it exists
without balance.

If you love your work,
c o n g rat u l at i o n s .

But simultaneous with that
love, make sure you also love
golf, or tennis, or — and
this is a big one — your
child’s ball game, or
whatever can become your
work’s counterweight to
balance the scales of your
life.

Research has shown that
balancing our beloved work
with other interests enhances
physical and mental well-
being, and i n c re a s e s
productivity. And for those
around us, it makes us much
more interesting and
desirable to know.

Balancing work and life is
easier for employees than it is
for an owner because they
typically have to be concerned
only with their assignments.

But when the proverbial
“buck” stops on the owner’s
desk, it’s loaded up with all
of the challenges and
opportunities facing every
aspect of the business. And
even if you’ve acquired the
ability to take all of this in
stride, “all of this” quite
simply takes much time.
Consequently, balance
requires more than awareness
and conscious intention.

Finding the right
combination of work and
balance in the life of a small
business owner requires the
execution of at least three of
the things that we use to
achieve success in our
businesses: planning,
scheduling, and discipline.

The virtues of having a
financial plan for retirement
are self-evident. But we
should be just as disciplined
about balancing our work
with other interests.

Otherwise, as Mr. Forbes
observed, we may find
ourselves, “miserable upon
attaining retirement age.”

Write this on a rock
The recipe for happiness

includes love and experiences
that create memories. Let’s
make sure our love and
memories have balance.

Jim Blasingame is the award-
winning host of The Small
Business Advocate Show.

PROFILE ❘ ED’S TRANSPORTATION

Driven to succeed

Alan Spearman/The Commercial Appeal

Word of mouth usually is how people find out about Ed's Transportation, owned by Ed Ballard. He started the company in 1992 with a family car;
now he uses three Lincoln Town Cars. “I started from where I was and worked up,” he says.

Car service caters to busy executives 24/7

“This has been a lifetime blessing,”
said Ballard, owner of Ed’s
Transport ation. “I don’t have any plans
to retire because I don’t work hard.”

He does work a lot of hours, however.
“Mr. Kemmons Wilson said the way to

be successful in business is to work half
a day — and it didn’t matter if it was the
first 12 hours or the second,” Ballard
said, smiling. “I have worked as much as
20 hours in one day.”

Ed’s Transportation provides
limousine service to executives and
professionals 24 hours a day, seven days
a week.

Among those customers is Memphis
and Shelby County Film Commissioner
Linn Sitler, who uses Ed’s
Transportation whenever she and her
mother go to the airport for trips
t o ge t h e r.

“When I travel with my mother, it’s
important that everything goes as
smoothly as possible,” Sitler said. “It’s
well worth the money to have Ed pick
up my mother and me and take us,
rather than wait for a taxi that may not
come on time. Their vehicles are very
clean. Their personnel are very well
t ra i n e d . ”

Ballard worked as a truck driver and

taxi driver before starting his own
service in 1992, at age 51. He had read
an article in Ebony magazine about a
man who provided Rolls Royce limo
service to movie stars in Los Angeles,
and he thought a similar service that
focused on high-income customers
would catch on in Memphis.

“I don’t pick up any- and everybody
because it’s too dangerous,” he said.

Marsha Reier, a Dow Fiber Solutions
commercial marketing manager, has
used the company since 2001.

“I travel almost every week for
business,” she said. “I tried using the
four taxi businesses in town, and I
couldn’t get any satisfaction from any
taxi services that could accommodate a
particular time for a pickup. Finally,
when I was cussed out by a dispatcher at
six in the morning when I was trying to
make an international flight, I decided
to give up on the local taxi services.

“I heard about Ed’s Transportation,
and I found their performance
excellent .”

It was word of mouth — not a Web site,
since he has none — that brought Reier
to Ballard. If an unknown person calls for
service, Ballard asks who recommended
him or her before he takes the job.

“In my business, the only way you can
make a good living is to deal with people
who are able to pay.”

Ballard hesitates to enumerate his
business’ total sales, but he admits that
he does make “a good living.”

The business also provides good
perks. For example, he receives airline
tickets and tickets to sporting events.
He never has to wait long to get a
doctor’s appointment. One customer
who knows of Ballard’s passion for golf
gave him a box of expensive golf balls.

“The stuff I’ve learned doing this, Yale
doesn’t teach you,” Ballard said. “It
might not be the best job in the world,
but it is for me.”

And to think, he started with just a
family car.

“I started from where I was and
worked up,” Ballard said.

He got a Chrysler New Yorker in 1993
and put 355,000 miles on it. He bought
a 1994 Cadillac and put 374,000 miles
on it.

“I feel like if I can’t get 300,000 miles
out of a car, it’s worthless,” he said.

Before Ballard started the business,
he went to the Small Business
Development Center for advice.

“The man there told me he couldn’t
help me,” Ballard said. “I had my
business plan in my head. The only
thing he could do for me is help me get a
transportation attorney.”

This attorney helped Ballard get a
common carrier permit from what was
then the Tennessee Public Service
Commisson.

Ballard’s son, Edwin ‘Little Ed’
Ballard, 29, is a partner in the business.

The main challenge of this business is
finding people willing to work odd hours
and “getting them to understand that it’s
a service business,” Ballard said.

If things go well, Ballard may buy
another car to expand the service.

“It wouldn’t make me mad to play golf
every day,” he said, grinning.

By Mark Watson / watson@commercialappeal.com

WEARING A BLUE SUIT, a Greek fisherman’s cap covering his bald,
tobacco-brown head, Edward Ballard, 63, sits on the trunk of one of his
three Lincoln Town Cars, enjoying himself.

ED’S TRANSPORTATION

Head person: Ed Ballard
Ad d r es s : 3347 Scenic Terrace,

Ra l e i g h
Number of employees: Five
Phone number: 4 8 4 - 072 1

Ed Ballard,
owner of Ed’s
Tr a n s p o r t a t i o n .


